GenM WHSmith

WHSmith becomes first travel retailer to partner with GenM,
empowering women to shop the menopause with confidence

e 15.5 million women are currently navigating the menopause in the UK, yet two-thirds (66%)
can’t find the right products to help support them.!

e WHSmith is the first travel retailer to join the GenM collective, a group of over 120 brands and
retailers committed to transforming the menopause shopping experience through the
creation of a new retail category.

e The new initiative aims to bring visibility to MTick’-certified products that can help support

one or more 48 menopause signs, even whilst on the go.

Launching throughout October to coincide with World Menopause Awareness Month, WHSmith is proud
to announce that it has joined the GenM Collective - the Menopause Partner for Retailers and Home of
the MTick® - to transform the shopping experience for millions of menopausal women. By shining a light
on menopause-friendly products whilst on the go, WHSmith is making everyday support more visible and

accessible, wherever women are.

The MTick, created by GenM, is the world’s only trusted universal shopping symbol and certification
designed to signpost menopause-friendly products, making it easier for menopausal customers to search,

source, and shop for what they need with confidence.

As the first travel retailer to partner with GenM, activations have landed in Gatwick North Airport and

Birmingham Airport, and in 31 hospitals across the UK. The travel retailer will be offering a wide range of


https://gen-m.com/

GenM e Lt

menopause-friendly products, including household names such as Always, Colgate, E45, Optibac, Charles
Worthington, Lovehoney, and Menopace, as well as being one of the prime retailers to launch the

menopause-focused brand from the women’s health experts at Canesten, CanesMeno.

Shoppers can look out for the MTick and GenM'’s recognisable purple signage in-store at all locations, as
well as some GenM digital screens outside the airport stores throughout the year, delivering further

visibility and education to its menopause customers.

15.5 million women in the UK are currently experiencing menopause, yet when it comes to the
menopause industry, 87 per cent of women report feeling overlooked and underserved by brands and
retail. Research shows that 94 per cent of women want to shop for menopause-friendly labelled products,

but two-thirds (66 per cent) say that these are difficult to find.?

United by the MTick®, WHSmith and GenM are committed to improving the menopause shopping
experience through designated spaces in-store, an increased range and clear signage - all delivered with

the trust, efficacy and confidence that the menopausal shopper needs.

Commenting on the initiative, Anna Lloyd, Commercial Director, WHSmith said: “At WHSmith, we’re
proud to provide travellers with the products they need, exactly when they need them most, and
sometimes, that means recognising the often invisible needs of those experiencing menopause. By
supporting GenM and spotlighting menopause-friendly products across our stores, we’re not only
improving the customer experience and helping travellers navigate the recognised signs of menopause on
the go; we’re taking another meaningful step forward in how we support our people and the communities

we serve.”

Niraj Virji, Head of Buying - Health and Beauty, also commented: “Our mission is to support all of life’s
journeys, and an integral part of my role as Head of Buying is to ensure customers can count on us to find
what they need, exactly when they need it on their travels. Whether visiting our Airport, Rail or Hospital
locations, we want to make our Health and Beauty ranges as accessible as possible for all customers, so
I’'m really proud that the team have curated a range specifically for women experiencing menopause, using

our space in stores to inform, educate and support customers in new ways.”

Heather Jackson, CEO & Co-Founder of GenM, commented: “It's a huge milestone that WHSmith has
joined the GenM collective, becoming the first travel retailer in the space to commit to empowering

women to find menopause-friendly products on the go.
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“With 48 signs of menopause, this stage of life can impact every aspect of a woman’s day - whether she’s
commuting, working, travelling, or simply on the go. Our research shows that whilst 94% of women want
to shop menopause-friendly labelled products, a staggering 66% can’t find what they’re looking for. Now,
thanks to WHSmith and the MTick®, menopause support is more visible and accessible. Women can shop
with confidence, wherever life takes them, knowing that trusted products are right there when they need

them the most.

“It is these small changes that can make a huge difference to a woman’s lived experience of menopause.
United by the MTick®, retailers like WHSmith are leading the charge in transforming the shopping
landscape; delivering choice, trust, visibility and accessibility to menopausal consumers and driving the

growth of a purposeful new retail category.”

For more information on the MTick” and GenM Collective, please visit: https://gen-m.com/
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[1] UK Visibility Report 2024 - representative of 2,000 UK respondents.

Notes to editors:

For media enquiries, please contact niamh@gen-m.com

About WHSmith

WHSmith is a leading global travel retailer for the world’s travelling customer. With more than 1,200 stores across
over 30 countries worldwide, WHSmith offer passengers a wide range of food & beverage, health & beauty, books
and tech to support their journeys. The Company has a fast-growing international business with over 600 stores
primarily across the world's leading airports. This includes more than 300 stores in North America, the world’s
largest travel retail market.

About GenM

GenM is the Menopause Partner for Brands and Home of the MTick® — the universal symbol and certification for
menopause-friendly products. With a Collective of over 120 of the most progressive and powerful retail partners
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such as Boots, Tesco, QVC, Matalan, Morrisons, Next and Sainsbury’s as well as brand partners; TENA, Colgate,
Sanex, Charles Worthington, Dove, Sure and Revolution Beauty, GenM is driving the creation of a new purposeful
retail category of menopause, delivering trust, choice and visibility to the overlooked and underserved 15.5 million
menopausal audience in the UK.

GenM'’s game-changing MTick” is transforming the way women search, source and shop for products that may
ease, relieve or support any of the 48 menopause signs. The MTick” is only displayed on products that meet the
strict qualifying criteria of this certification. United by the MTick®, the GenM Collective is empowering women to
shop with ease and confidence so that she can, ultimately, live her best menopause.

About the MTick®

MTick® certification is only granted to brands and retailers which meet one (or more) of these criteria, and means
they can proudly display the symbol on packaging, marketing, or at point of sale:

1. Backed by authorised medicinal, cosmetic and/or health claims*

2. Tried and tested by menopausal women in clinical user trials that generate statistical evidence for a specified
symptom(s) or sign(s)

3. Features trialled and verified technology or functionality to support one (or more) of the 48 symptoms or signs
*Health claims — For the 48 symptoms and signs, EFSA approved health claims.
Full list of the hospital stores involved in the initiative:

Bristol Royal Infirmary
Broomfield Hospital
Broomfield Hospital
Gartnavel Hospital

Glasgow Royal Infirmary Main
Guys Hospital

Harrogate District Hospital
Hull Royal Infirmary

Ipswich Hospital

James Cook Hospital

John Radcliffe Hospital
King's Mill Hospital
Kirkcaldy Hospital

Lincoln Hospital

Lister Hospital

Liverpool Women's Hospital
Livingston St. John's Hospital
Norwich Hospital (New)
Plymouth Derriford Hospital
Pontefract Hospital

Royal Blackburn Hospital

Royal Infirmary of Edinburgh
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Royal Sussex Hospital
Southampton Hospital
Southend Hospital

St Thomas Hospital
Truro Hospital

UCL Hospital
Warrington Hospital
West Suffolk Hospital
Whiston Hospital




